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That vision has already played an
important role in defining the Campaign for Syracuse!, the U niversity's first fund-raising campaign
devoted chiefly to academic programs. " This is the time for us to
move ahead," says Eggers, "and our
success will bring added distinction
to Syracuse and its many friends."
"This campaign is a landmark for
the University," says Lansing
Baker, executive officer of university relations. "While past campaigns have emphasized the physical expansion of the campus (i.e.,
the Campaign for the Schine Student Center), this one is academic
in nature. There are buildings
within this campaign, but it is

aimed primarily at academic funding opportunities.
"The rationale behind the campaign," says Baker, "is to keep SU
in the forefront of American institutions and to move Syracuse to yet
another level of excellence. The
academic needs this campaign addresses will make SU more distinguished than ever.
"There is a lot happening at
Syracuse, telling us we're on the
move and the time is right for a campaign like this," says Baker. Fiscal
stability and full enrollment, he
says, are some of the indicating
factors.
The goal of $100 million, to be
raised by the end ofthe decade, is

designated for such academicrelated priorities as scholarships,
fellowships, and financial aid;
research equipment; endowed professorships, faculty chairs, and
visiting scholars; and program
endowments, among others.
By the time the campaign is
announced, much will have happened already. "Of the $100 million
we hope to raise," says Baker, "our
goal for the announcement is $40
million in advance commitments.
Our stretch goal is $50 million, and
we may well reach it."
Guests attending the announcement will not only learn about the
Campaign for Syracuse!, they will
also enjoy a reception, dinner, and
. night of entertainment,
.. planned for November 13. A
musical-dance performance
by SU's musical theater
~ department and at least three
videotapes about Syracuse
University are among the
scheduled activities.
"This is an event to
transfer
excitement
throughout the University
community," says Barclay.
" We want to have everyone- alumni, faculty, staff
members, students, and
friends-participate in that
excitement. We want them to
see the University moving
alo ng a co urse towa rd
greater achievement and
distinction."
Whil e N ovembe r 12
represents a starting point
for the public component of
the five-year campaign, it is
only a milestone along the
route for members of the
planning committee, who
have been working on the
campaign for the past two
years.
The next step in the Campaign for Syracuse! will
include a series of regional
Trustee and alumnus H. Douglas Barclay chairs the $100-million Campaign for Syracuse!
Continued, page / 7

FUND-RAISING
campaign is like a
symphony orchestra,
according to H. Douglas Barclay.
There are dozens of players, each
with his or her role and own special
skills, but it takes a conductor,
hours of rehearsal, and the excitement of an upcoming debut to bring
everything into harmony.
Barclay is in a position to know.
As chairman of the SU Board of
Trustee's campaign planning committee, he is one of the conductors
of Syracuse's $100-million fundraising campaign. Most of the
rehearsing is already done, and the
grand premiere is scheduled for
N ovember 13, when
Syracuse University announces the inauguration of
its first capital campaign
directly supporting academic projects, programs,
and priorities.
On that date, coinciding
with Homecoming, a kickoff of the Campaign for
Syracuse! will be held on
campus (a similar event is
planned for New York City
in February 1988). Barclay
will formally introduce
alumni and friends to the
$100-million campaign ,
describing timetables,
fin anc ial ta rgets, and
specific funding priorities.
And the names of those
individuals and organizations who have made special
advance commitments to the
campaign will be made
public. Chancellor Melvin
A. Eggers will outline his
vision of the future for SU.
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Never has the needfor dedication and
generosity been more important than now~
as the university launches the most
ambitious fund-raising effort in its history.
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A RECORD OF SUCCESS ... AND A NEW CHALLENGE

~

yrn£use University has been educating young
people and growing steadily in quality since 1871. The
record of success of its alumni, the contributions of its
faculty as teachers, researchers, and performers, and
the continuing appeal of its programs to ever-increasing
numbers of students testify to the success of the
Syracuse enterprise.
Now, the University confronts a new opportunity and a new challenge-brought together in
the Campaign for Syracuse. The campaign is but the
latest expression of confidence in the University and in
those who support it. It is also an agenda for bringing
new strength and distinction to an already strong and renowned institution. And, finally, it is a series of priorities
agreed upon by the university's trustees, its administrative leadership, and its faculty as the means to securing
Syracuse's future.
With a goal of $100 million by 1990, the
Campaign for Syracuse is carefully targeted-$40 million for endowment, $38 million for needed facilities
and equipment, and $22 million for academic support
over the next three years-but its implications are
broad, far-reaching, and profound for undergraduate
and graduate education, for research, for partnership
with business and the Syracuse community, and for the
University's national reputation and influence.
SUMMARY OF GOALS
/

Endowment
$40 million
Distinguished Faculty Chairs: $15 million
Student Financial Aid: $12 million
Outstanding Academic Programs: $13 million
Facilities & Equipment
$38 million
Teaching and Research Equipment: $23 million
Key Academic Facilities: $15 million
Academic Support
$22 million
Special Programs: $17 million
Unrestricted Support: $5 million
TOTAL
$100 million
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'lradition and change have marked both the University s
history and its campus. The Hall of Languages, the
University s original building, is now reflected in the
windows of the Scbine Student Center, completed
in 1985. Crouse College, praised in 1889 as the finest
college building in America, bas stoodfor nearly a
century as a symbol of Syracuses aspirations.

Today's Syracuse University is the
result of choices made over many
decades, and of vision turned
into reality by dedication and
generous support.
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DISTINGUISHED FACULTY CHAIRS: $15 Million
The Campaign for Syracuse seeks funds for distinguished faculty positions in 15 critical areas, all of them
sources of major strength at Syracuse. Each chair requires an endowment of $1 million.
In order for Syracuse to compete for the
best faculty available, it must be able to offer carefully
selected scholars the compelling attractions of distinguished endowed chairs. A named chair, with its national scholarly recognition, gives distinction to the
appointment and brings honor to the institution and to
the person or family whose name it bears.
STUDENT FINANCIAL AID: $12 Million

Teaching and learning at Syracuse are
exemplified by Ralph Ketcham, professor
ofpublic affairs in the Maxwell School.
A scholar and author as well as a dedicated teacher; Ketcham bas been named
Professor of the Hiar by the Council
for the Advancement and Support of
Education.

By 1990, 30 percent fewer students will be graduating
from high school than did so in 1980. This sharp decline
is already evident and has increased competition among
colleges and universities for the best students. Even as
this trend is developing, Syracuse continues to attract
the largest freshman classes in decades and students
with the highest average SAT scores ever-strong testimony to the quality of SU's academic programs.
Still, the competition is certain to accelerate,
and the University will need substantially larger endowment funds than it now has to provide scholarships and
other forms of aid to undergraduate students with superior talent who might not be able to study at Syracuse
without fmancial assistance.
Last year, assistance was provided to 70 percent of the entering freshmen and transfer students, and
75 percent of all Syracuse students required some degree of financial assistance to meet the cost of attending.
University funds available for student aid last year fell
short by about one-third of meeting the aggregate need.
As a result, many young men and women who would
have been outstanding Syracuse students could not
attend the University.
The competition for the best graduate students
is equally great, as is the need for financial aid endowment at that level.
OUTSTANDING ACADEMIC PROGRAMS: $13 Million
Syracuse seeks additional endowment to support teaching and research activities that will strengthen and enrich its most promising academic programs. First-rate
programs require not just excellent faculty and able students, but the vitality that arises from experiments with
new approaches to teaching, encouragement of research
and of other activities that help faculty to develop professionally, and involvement of talented specialists from
outside the University.
With Syracuse's hundreds of undergraduate
and graduate programs, investment in such activities,
plus the development of entirely new programs, special
institutes, and interdisciplinary centers, requires major
endowment resources.
Published by SURFACE, 1987

Last yeat; assistance was provided
to 70 percent of Syracuse's entering
freshmen and transfer students.
This still met less than two-thirds of
the total need.
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A named chair, with its national
scholarly recognition, gives
distinction to the appointment and
brings honor to the school.
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TEACHING AND RESEARCH EQUIPMENT: $23 Million
Syracuse seeks funds for teaching and research equipment needed by all of its colleges and schools. In
addition, it must make major purchases of capital equipment for the Newhouse School and for the new
Science/Technology Center.
Extensive equipment needs have been identified in chemistry (laboratory equipment and instrumentation), engineering (robotics and special machinery),
communications (word processing and photographic
equipment), and art (studio equipment for painting,
metalworking, and ceramics).
KEY ACADEMIC FACILITIES: $15 Million
The generosity of Syracuse's alumni and friends over
many decades has helped to build excellent facilities for
most of the University's diverse academic programs.
The Campaign for Syracuse seeks support only for facilities still needed in the immediate future to advance programs that have potential for academic leadership.
One such facility, the Dorothea ligen Shaffer
School of Art Building, is already partially funded.
It will bring together for the first time, from locations
scattered across the campus, related undergraduate
and graduate programs in the visual arts.
Among other priority projects are construction
of additional facilities for the Maxwell School, renovation and reconfiguration of the University library system, including Carnegie Library, and planning for the
Alfred and Lora Flanagan Gymnasium. The latter will fill
a long-felt need in meeting both student and faculty/staff
recreation needs.
SUPPORT FOR SPECIAL PROGRAMS: $17 Million
Continuing need exists for operating support for many
specialized programs, particularly in areas reflecting
SU's increasing role in cooperative efforts with corporations and foundations.
UNRESTRICTED SUPPORT: $5 Million
SU could not operate without annual gifts from alumni,
parents, students, and friends. Every aspect of the
university's operation and all of its strengths- an outstanding faculty, great library resources, expanding
student services, a handsome, well-maintained
campus-are affected by the generosity of those who
support the University on an annual basis. Last year that
support amounted to more than $3,000,000. The goal
throughout The Campaign for Syracuse is $5,000,000.
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Syracuse University is committed to
the idea that with the increase in
research there will be no diminution
in the emphasis on teaching.
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New facilities for the Maxwell School and
renovation of Carnegie Library will
enhance the University's role in the social
sciences and the natural sciences and
matberru:ltics. The new Shaffer Art Building will provide a home for the School
ofArt and increase the visibility of the
Lowe Art Gallery.
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HOW WE WILL SUCCEED
Asmall number of substantial gifts will be indispensable
as the foundation for widespread, active, and generous
participation at all levels of giving. The scale shown
below demonstrates the range of gifts needed to reach
the campaign's goal. It is based on hundreds of successful campaigns conducted by organizations similar to
Syracuse University in size, nature, and mission, and it
shows the usual pattern of giving.

NATIONAL CAMPAIGN
COMMITTEE
Chair

H. Douglas Barclay
Ex-Officio

Melvin A. Eggers
Tarky Lombardi, Jr.
Gershon Vincow
TRUSTEE GIFTS
Co-Chairs

Number
of Gifts
2
4
20
20
50
100
100
200
500

Thousands

Gift
Range

Total to
Be Raised

$5,000,000
2,000,000
1,000,000
500,000
250,000
100,000
50,000
25,000
10,000

$ 10,000,000
8,000,000
20,000,000
10,000,000
12,500,000
10,000,000
5,000,000
5,000,000
5,500,000

Less than
$10,000

TOTAL

14,500,000
$100,000,000

WAYSOFGMNG
The art of giving is complex. Those who wish to
strengthen Syracuse for the future must consider the
impact of their giving on their income, their estate
planning, and the interests of their heirs. The Office of
Planned Giving works closely with donors to choose
appropriate ways to give. Financial needs and circumstances vary greatly, so Syracuse offers donors several
options in making gifts: outright gifts of cash, securities,
or other appreciated assets; life income agreements;
and testamentary bequests, for example. With the help
of the donor's legal and financial advisers and an expert University representative, the gifts can be designed
for the maximum benefit of Syracuse and the donor.

W. Carroll Coyne
Alfred R. Goldstein
LEADERSHIP GIFTS
Co-Chairs

Robert]. Conge!
Renee Schine Crown
Harry E. Goetzmann, Jr.
Vice Chairs

Louis F. Bantle
William]. Brodsky
Anthony C. Chevins
Gerald B. Cramer
Marshall M. Gelfand
Leon M. Genet
Allan D. Gottesman
EdwardS. Green
Irwin Guttag
Alfred M. Hallenbeck
RichardS. Hayden
Bruce R. Kelly
Joseph 0 . Lampe
Marvin K. Lender
Robert B. Menschel
Daniel N. Mezzalingua
Louis S. Petrone
Frank]. Schantz
Dorothea I. Shaffer
Chester Soling
Donald G. Stevens
Howard A. Volpert
William C. vonBerg
MorrisS. Weeden
CORPORATE GIFTS
Co-Chairs

Robert F. Allen
Richard Dulude
PARENTS
Chair

PhilipS. Sassower
COMMUNITY
Chair

Henry A. Panasci, Jr.
FACULTY
REPRESENTATIVE
Ronald R. Cavanagh
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campaigns launched in locations
populated heavily with Syracuse
alumni. " Over the next three
years; ' says Baker, "our hope is that
we'll raise at least $10 million of the
$100 million total from the regional
campaigns and identify between
five and six thousand new donors."
It's also important to note, says
Baker, that this campaign is just a
base for what is yet to come at
Syracuse. " It's putting in place the
programs we need to move us forward. So by 1995, let's say, we might
be anticipating another campaign
for Syracuse that has a goal of$300
million or half a billion. It sounds
aggressive, but that's the long-range
plan."

Making Ends Meet

0

NE ELEMENT OF
the Campaign for
Syracuse!,
noted
above, is financial aid and scholarship endowment. Of the $100
million to be raised , $12 million is
targeted for this need.
David Smith, dean of admissions
and financial aid, says the Univers ity is faced with increased
challenges with respect to financial
aid . Significant changes in federal
public policy over the past seven
years have resulted in a steady
decline in the funding of aid
resources. (For more on the federal
aid environment, see page 12.)
" In spite of increases in the New
York State Tuition Assistance Program and the rate of the University's general unfunded investment in
student aid, we continue to lose
ground to the combination of increased costs of attendance and inc reased stude nt de ma nd fo r
assistance," Smith says.
" We need to strengthen our endowment in scholarships," notes
Gershon Vincow, vice chancellor
for academic affairs. " We need to
provide greater access to higher
education for qualified students independent of the income of their
parents. We also need to have
enough resources to make awards
that will be increasingly attractive
to students of special merit."
Students of special merit are of
particular concern . Smith points
out that SU's reputation has risen
dramatically in recent years; SU is
more attractive to highly qualified
prospective students. " Syracuse

has developed its own signature
with regard to liberal and professional education," Smith says.
But a class profile based primarily on academic capability cannot
be based on financial capability too.
The best students are not always
financially capable; SU admits
them, but cannot in every case
offer the financial aid that allows
them to enroll. Thus, the Campaign
for Syracuse! includes among its
goals the endowment of new University scholarship funds, meeting
the tuition and, in some cases, living expenses of the best students
across the University.
Such endowments, though still
too rare, do exist at Syracuse. The
Ruth and Herbert Meyer Endowed
Scholarship Fund, for example, is
earmarked for financial assistance
for "deserving students pursuing an
undergraduate course of study at
Syracuse University." It honors
alumni Ruth Freeman Meyer and
her late husband, Herbert, president of Interboro News Company
in New York City prior to his death
and onetime chairman of the New
York City Youth Board during the
John Lindsay administration.
Since her husband's death in
1968, Mrs.Meyerhas addedtothe
fund . She has augmented the endowment every year, and today it is
the largest individually funded
scholarship program at Syracuse.
In any single year, as many as ten
students benefit.
Smith underscores the significance of Mrs. Meyer's endowment.
" By having these resources, we're
able to make a strong statement
about our interest in rewarding
those who have distinguished themselves academically. Need-based
a nd me rit-drive n , the Meyer
Scholarship Fund is one of our most
important and substantial scholarship programs."
T he Joseph Lampe ScholarAthlete Awards are among the
University's newest scholarships
for undergraduate students and are
unusual. The awards are targeted
for captains of the school's football
and basketball teams, and thus free
funds previously committed to
scholar-athletes for other undergraduates. The endowment of the
Lampe Awards is funded in perpetuity, with each scholarship currently valued at $13,000, covering
tuition, room, board , and books.
Alumnus Joseph Lampe, presi-
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dent of Lampe & Company, s,ays
that .by endowing four Lampe
Scholar-Athlete Awards he hopes to
encourage students to give their best
on the field, on the court, and in the
classroom. "Leadership," Lampe
says, "involves both mental and
physical prowess. In team sports, a
good mind is required in addition
to one's natural ability."
Another targeted-and newfund is the "Our Time Has Come"
Minority Student Fund; a campaign supporting it is underway,
chaired by alumnus David Bing.
The University will contact approximately 3,300 minority alumni and
friends of SU, with the hope of raising $1 million in scholarship money
for minority students. Advance
commitments to the fund already
total more than $350,000.
According to Robert Hill, vice
president for program development
at SU, the drive is a trailblazer in
that the University is reaching out
to minority alumni and asking them
to help their black and Hispanic
successors.
" We want to give our alumni a
chance to give something back,"
Hill says. " We want them to help
their brothers and sisters. That's
what we are asking."
Existing programs such as the
Meyer, Lampe, and "Our Time Has
Come" funds serve as examples.
They illustrate the University's
crucial need for financial aid
endowments- funds that allow SU
to enroll the very best students,
regardless of need.

The SecondR

0

NCE YOU LEARN
to tie your shoes, you
always know how it's
done. Learning to write, however,
is a different story.
That's why the University has
created a new writing programto help students better understand
the continuing developmental process involved in writing.
The comprehensive program, introduced by the College of Arts and
Sciences, saturates the learning environment with opportunities for
writing, reading, and critical thinking, according to its director, Louise
Wetherbee Phelps. And, she says,
it promises to be a model for other
institutions nationwide.
" It used to be thought that you

Quality of Life
Chancellor Melvin A. Eggers
has announced new initiatives
to further improve the quality
of the University environment
for minority students, faculty
members, and staff members.
Over the summer, SU administrators participated in a
broad review of those University policies and programs that
are of particular significance
to minority populations. Topics
included minority student attrition, minority financial aid
packages, space availability for
minority programming,
minority staffing, and staff
sensitivity to minority concerns. Another study pertained
specifically to minority
women. Reports and recommendations were expected
from these various reviews by
summer's end.
Also, SU plans to observe
Monday, January 18, 1988, as a
day of commemoration of the
20th anniversary of the death
of the Rev. Martin Luther
King.
Similarly, SU has created
new programs to discourage
ethnic, racial, and religious
stereotyping. Residence hall
advisors have received training
in handling cross-cultural
situations. All freshmen were
invited to informal communitybuilding receptions. And the
University has initiated an
ambitious anti-graffiti plan,
hoping to root out this form of
slur.

NOVEMifR 1987
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New Trustees
Three new trustees were elected
to the Board of Trustees during
the group's semiannual meeting
on May 8, 1987:
• J. Patrick Barrett, former
chairman and chief executive
officer of Avis Inc.;
• William J. Brodsky, president and chief executive officer
of the Chicago Mercantile
Exchange, with SU degrees
from 1965 and 1968 (the latter
in law); and
• Harry Edward Goetzmann
Jr., chairman and president of
Continental Information
Systems and a 1959 graduate
ofSU.
Ex-officio board member
Richard C. Pietrafesa, a 1950
alumnus who is president of
the Joseph J. Pietrafesa Co.
and Learbury Clothes, was
also elected trustee-at-large.

Grace Harlow Chickadonz

Nursing Dean
Grace Harlow Chickadonz has
been named dean of the College of Nursing. She is a
former dean of the School of
Nursing at the Medical College
of Ohio, which, during her
tenure, created new undergraduate and graduate self and
holistic health-care courses,
established a master's program, and organized the
school into clinical departments focusing on teaching,
practice, and research.
Prior to joining the Medical
College of Ohio, Chickadonz
was assistant professor of nursing at Georgetown University.
She succeeds Cecelia M.
Taylor, interim dean for the
past two years.

18

Louise Wetherbee Phelps directs SU's new undergraduate
writing program.

took a freshman composition
course and at the end of the year you
knew how to write," says Phelps.
" But now we realize that writing is
much more developmental than
anyone understood. Writing and
thinking are integrated and change
together as students move into new
areas of learning. We' re trying to
prepare students in such a way that
they can continue working on their
writing development throughout
their academic studies and after
they leave Syracuse.
"We're suggesting that our curriculum will spiral ," she says, "so
that certain courses or periods in
students' development will be emphasized but will keep coming back
to them at different levels."
Introductory English courses
were replaced this fall by writing
studios, which students take at the
freshman and sophomore levels,
says Phelps.
Studio I emphasizes writing as a
means of critical thinking. In that
course, students are encountering
informal types of writing that
thinkers use to develop ideas, such
as note taking, journals, drafts, and
learning logs, and discussing the
process of moving from such
writing to formal essays. Studio II
continues both formal and informal
writing and looksat someofthedifferences in writing among other
disciplines and professions. Topics
addressed include differences in
form , format, kinds of arguments
employed, and use of sources.

Redeveloping the introductory
courses, however, is only the first
step in implementing the new
writing program, according to
Phelps. Other plans include the
development of writing instruction
across the curriculum and the creation of a writing resource center to
assist writers and writing teachers
throughout the University. Phelps
also hopes to see a graduate program in rhetoric and composition
integrated into the program.
Phelps, appointed prog ram
director in September 1986, comes
to Syracuse from the University of
Southern California's graduate program in rhetoric, linguistics, and
literature. She says she is excited by
SU's commitme nt to improve
undergraduate education.
"One of the ways you can improve undergraduate education
dramatically," she says, " is to improve students' writing and reading
abilities and connect these abilities
to the rest of their studies."

Challenged

W

HEN
EIGHTH
grader Corey Canon
completes hi g h
sc hool , he may we ll a tte nd
Syracuse University. The same is
true for Chuckie Grunden, Aleah
Marzug, and for every other eighth
grade student attending Syracuse
City Schools.
That's because Corey, Chuckie,

and Aleah will be accepting a
challenge-and a big one atthat. If
they maintain an 85 or better
average for their last five years in
public school and score at least
1,000 on their Scholastic Aptitude
Tests, they will earn guaranteed admission and financial assistance to
attend Syracuse University in the
fall of 1992. Guaranteed.
The new program, called the
Syracuse Challenge, is designed to
provide students with an extra incentive to study well. It is believed
to be the first such program of its
kind in the nation .
" It will affect any eighth grade
student in Syracuse who has
achieved academic excellence but
has limited funds ," says Robert
Boney, vice president for student
services at SU. "We are particularly
concerned about poor minority
students because they are often
from a lower economic stratum and
tend not to aspire academically. The
Syracuse Challenge will encourage
and reward these eighth graders for
academic excellence and remove
financial funding as a barrier to
higher education," he says.
"We have been looking at student
achievement," says Dr. Lionel
Meno, Syracuse C ity Schools
superintendent, "and we found a
s ignificant disparity between
students from economically advantaged families and youngsters from
economically di sadvantaged
homes. We think this program will
help youngsters who have not yet
reached their full academic potential and provide an additional incentive for those students who are
already doing well."
Reaction to the Syracuse Challenge has been overwhelmingly
positive, according to Me no.
"There is wide approval of the program among teachers, parents, and
students. Because of that, we expect
the achievement level to rise
significantly," says Meno. " Students know that if they do well and
meet certain crite ria, they'll go to
college."
An estimated 1,500 Syracuse
City School students will be eligible for the program, to begin with
the first class's enrollment in May
1988. Students who decide to enroll
in the Syracuse Challenge may
discontinue it at any time. Furthermore, students make no commitment to attend Syracuse University; they can decide at any time to at-
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Well Read
This fall, SU became home to a
unique literacy center-one
concerned not with functional
literacy but with showing
people how to get more out
of their reading.
The Interdisciplinary Institute on Literacy, directed by
Harold Herber, professor of
education, will develop ways to
pinpoint and correct problems
readers have with drawing
conclusions from and analyzing facts presented in reading.
The institute is the rii'St
literacy center to focus on this
aspect of reading. In the past,
functional illiteracy has been
the focus of literacy organizations. Yet new studies indicate
a mere 5 percent of U.S. adults
are functionally illiterate and
that the larger literacy problem lies in inability to achieve
higher levels of reading
comprehension.

Corey Canon, a Syracuse eighth grader, is taking the Syracuse Challenge.

tend another college. A series of
assemblies and orientation programs during the school year will
familiarize both students and
parents with the details of the
program.
More than 50 students have
already participated in a "dry run"
support program designed to assist
students in meeting the Syracuse
Challenge. It will become a regular
part of the achievement program,
along with in-school , after school,
and weekend mentor classes.
A leah Marzug, an eighth grader
at Clary Middle School, took part
in the support program this summer. "!twas fun," she says. "We did
a lot of activities with computers
and different experiments in
science. If we needed help in a subject, a counselor was there to help
us.
"I think the whole Syracuse
Challenge is a great idea;' she adds.
"It gives students a chance to go to
college even if their parents can't
afford it."
Corey Canon, who attends Grant
Middle School, also participated in
the summer support program.
Canon, who plans to be an architect
or lawyer someday, says, "It's
means a lot of extra work, but it will
be worth it."
"I came this far," he adds, "and
there's no stopping me now."

Teaching Teachers

E

RNEST
BOYER ,
president of the Carnegie
Foundation, former U.S.
Commissioner of Education, and
frequent critic of higher education,
was on NBC's Today Show in
September, talking about Syracuse
University.
"Students at the undergraduate
level are being taught by teaching
assistants that often don't have experience in teaching," he began,
referring to graduate students at
universities nationwide who help
meet the instructional load. "But let
me tell you a good story. I was at
Syracuse University this week,
where they've introduced a new
program. All 300 of their teaching
assistants must take a course in how
to teach."
Boyer was referring to the
University's first-ever Teaching
Assistant Program, a mandatory
orientation and training program
for all new TAs. Eighty-nine foreign
and 185 U.S. students attended the
two-week program and were led
through an ambitious itinerary of
workshops, lectures, and discussions on such topics as "Your First
Class" and "Leading a Discussion." (Boyer delivered the opening address.)
While some universities offer
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training to some TAs, none compare with the scope and seriousness
oftheSyracuseprogram. "Wehave
found no other academic institution
with a comprehensive mandatory
program for all its teaching
assistants," says Karen Hiiemae,
vice president for research and
graduate studies.
The program, given at the end of
the summer, is divided into three interrelated parts: acclimation and
cultural adjustment for international students, teacher training for
all TAs, and departmental sessions
wherein TAs get to know the faculty members and deans with whom
they will work.
For six days, foreign TAs were introduced to the campus and
American attitudes. These students
attended sessions on immigration,
banking, health insurance, culture
shock, American slang, and the expectations of American students.
TAs who needed it were assigned
to intensive language instruction,
and all the foreign TAs joined faculty members in their homes for
American-style dinners.
All new TAs then took part in
seven days of teacher training. They
videotaped minilectures, which
were critiqued by veteran TAs serving as advisors. In addition, new
TAs attended lectures by leading
Syracuse professors and viewed

CIS Dean
Gideon Frieder has been
named dean of the School of
Computer and Information
Science. He was previously a
professor of computer science
and engineering at the University of Michigan, Ann Arbor.
Frieder has served as a software and system design consultant for numerous domestic
and European companies, including Data General and Boeing. He served as principal
engineer and chief architect of
Nanodata Corp.'s VMX computer. He was awarded three
U.S. patents for that work.
Frieder sueceeds interim
dean Ernest Sibert, who has
returned to the faculty.
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Cooke and Mengucci: University Place

In the Snow Chair
Melvin Lawrence De Fleur has
been named the new John Ben
Snow Professor of Newspaper
Research at the S.I. Newhouse
School of Public Communications.
De Fleur is a sociologist who
specializes in communications
theory, placing newspaper
theory in the context of the
competing elements of the
mass media. He is the fourth
holder of the Snow Chair. De
Fleur was previously professor
of sociology and communications at the University of
Miami.
The author of the classic
journalism text, Theories of
Mass Communication, De
Fleur will teach graduate and
undergraduate journalism
courses and continue work on
two projects, a study of the
history of human communication and a study of how people
learn about the news.
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Long-Distance Lectures
Next fall, students in cities
across the country will attend
SU classes without ever actually setting foot in a Syracuse
classroom.
A new satellite uplink (transmission antenna) installed
earlier this year will enable
off-campus students to watch a
class live via a television screen
and participate in discussions
through special telephone connections. In addition, teachers
and students have the option of
working with videotaped
classes.
"We have so many students
in isolated locations:• says
Robert Diamond, assistant vice
chancellor for instructional
development at Syracuse, "this
is the only way we can get
them all to the teacher or the
teacher to them!'
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videotapes on coping with difficult
classroom situations, such as a
hostile student, and discussed
various ways of handling such
problems.
The formal training was supplemented by informal discussions
among theTAs, wholivedasacommunity in student housing, and by
readings about the experiences of
being TAs, reprinted from university publications across the country.
One long-term benefit of the program may be that after living and
training together, TAs will form
close-knit groups that will meet
throughout the year to share advice
and understanding.
"At the very least," says Joseph
Janes, an information studies doctoral student, experienced TA, and
president of the Graduate Student
Organization, "we hope the program will help TAs overcome the
'queasies' and not be so nervous in
the classroom , because if they're
not thinking about being nervous
then they can concentrate more on
teaching."
A study of the program's firstyear effectiveness is already underway. The results will be presented
at the Second Annual National
Teaching Assistant Conference,
which was postponed one year to
give SU time to evaluate its program
and present its findings (interest in
the program is that intense).
"At the beginning of this enterprise," says Ronald Cavanagh, vice
pres ide nt for undergradu ate
studies, "we decided that if we were
going to do it at all , we should do
it so it can be a national model. I
think this is going to be a prototype,
and other universities will say, 'If
you want to do things right, look at
how they do it at Syracuse.'"
Said Boyer, "I am convinced, unequivocally, that Syracuse University, by focusing on teaching, is
leading the nation, and it is my conviction thattheoutcomeofthis venture will be noted nationwide."

Ride, Sally Ride

T

HOSE WHO A RE
familiar with Syracuse
Univers ity
Press's
critically acclaimed publications on
New York state history, Middle
Eastern culture and politics, and
Irish studies might be surprised by
a book whose forward is written by

Elizabeth F'rielicher (left) and Hilda E. Wenner wrote Here's to the
Women, an anthology of women's song recently published by SU Press.

folk singer Pete Seeger.
But pleasantly surprised , we
think. The book is Here's to the
Women: 100 Songs for and About
American Women. It is an anthology of traditional and contemporary songs- the first major collection to tie women's songs to their
culture and history.
Theauthorsare HildaE. Wenner,
a folk musician and teacher of
Eng I ish and American history, and
Elizabeth Fre ilicher, who has
directed children's radio drama fo r
the New York City Board ofEducation and who also teaches English .
They met almost a decade ago and
discovered a mutual interest in
researching a collection of songs
relating to the lives of women.
The book is informally written,
with traditional , vintage, and contemporary music and complete
lyrics. Short commentaries preface
each song, serving to connect the
songs to the history and cultu re of
United States women. Fifty photographs of songwriters and historically significant figures add impact
to the musical scores.
Here's to the Women contains, for
instance, eight songs about important women of American history.
"American women's history is virtually unknown," says Wenner.
" While it is assumed that women
are simply part of United States
history, in truth we have little
knowledge, for example, of our
he roines. When I discovered that
the Betsy Ross story was a myth , I
tried to imagine a history book in
which the only story of the founding
fathers was the one about George
Washington and the cherry tree!"
There are, in all, seven categories
of song in the book : love songs

(such as Malvina Rey nolds's " If
You Love Me"), political songs
(Holly Near's " Hay Une Mujer") ,
songs related to work ("The
Housewife's Lament") , songs
about contemporary social issues,
songs about children and youth
(" My Mom's a Feminist"), songs
about outstanding women ("Ride,
Sally Ride" among them), and
so ngs
of liberat ion a nd
self-awareness.
Writes Seeger, " These songs are
songs full of hope and affirmation
of life. ... Some of the best are in
print here for the first time. Someday they m ay be known by
millions."
For more information on any SU
Press title, call 315-423-2596.

Wired for Sound,
Wired for Data

T

HE
UN IVERSITY
has announced plans to
integrate all phone and
computer lines on campus to create
a state-of-the-art, universal telecommunications network.
The multimillion-dollar initiative, to be created by NYNEX
Business Information Systems and
New York Telephone, will be one
of the most advanced such systems
at any university in the country.
When the system is complete (in
Jul y), virtually every faculty
member, staff member, and student
will be able to link with the University's mainframe computer and
with every other computer on campus while simultaneously using
their phones for normal business.
In add ition, because the new
system will be based on fiber optic
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cable, data transfer will occur at
vastly higher speeds than currently available. Such an upgrade is
necessary because the expanded
power ofU niversity computers has
far outstripped the capacity of existing lines to transport data.
By entering this agreement, SU
has charted a different course from
those universities that maintain
their own switching equipment. Instead , SU will derive its telecommunication power from New York
Telephone, through an arrangement
that locks in competitive rates for a
ten-year period .
The agreement compels New
York Telephone to accelerate its
own technology improvement
plans. It has purchased new switches, capable of handling both
voice and data communications,
from Northern Telecom and AT&T
Technologies . The switches,
located in New York Telephone's
downtown Syracuse office, are the
heart of the University's new
system . They make every phone
line on campus-including those in
student dormitories-a potential
link in the computer network .
In academic and administrative
buildings, second ports will be
added to phone outlets, into which
faculty and staff members may plug
their computers. Students will be
able to connect by purchasing
something called a data/voice
multiplexor and attaching it to the

phones in their rooms. However
one connects, the goal of "universal connectivity" is achieved
without the huge cost of rewiring
the entire campus to the mainframe.
And , because the system is administered by New York Telephone, private customers, such as
University professors living near
campus, can in some cases be given
access to the network via their home
phone systems. The possibilities
seem endless.

It's Downhill
From Here

W

HEN MEMBERS
of the U.S. Olympic
team
bobsled
compete at the 1988 Winter Olympics in Calgary, Canada, they'll be
riding a faster, sleeker bobsled.
A group of SU professors and
students have something to do with
that. They have created a new fullsized model bobsled for the Olympic team, so advanced that their
design changes remain a secret.
The bobsled, cast in plaster and
fiberglass and mounted on a steel
frame imported from Italy, is being
tested with other models on a bobrun in Winterberg, West Germany.
There, Olympic officials are making preliminary team and sled
selections. If the bobsled created by
the group from Syracuse proves fust

enough , it will be shipped to Atlanta, Georgia, where it will be
tested in a 24-foot wind tunnel. Its
ultimate destination may be the
bobrun at the 1988 Olympics.
The Syracuse bobsled collaboration, organized by Robert Manning,
adjunct professor of mechanical
engineering, and Jerome Malinowski, sculptor-designer and professor of studio research , also includes Lawrence Feer, professor of
industrial design, and a rotating
group of students. Participants
volunteered their time to study the
engineering and design factors that
have resulted in the faster, safer
bobsled .
The group has drawn on the
knowledge of noted designer Alex
Tremulus, researchers at NASA , an
orthopedic surgeon, employees at
Airflow Sciences Corp. , and the
Flight Research Institute in Seattle.
Manning, who describes the
project as "addictive," has served
on the U.S. Olympic Bobsled Technical Panel since 1983. He
volunteered his services after
watching the team lose in 1980.
' 'As I watched the games, it
bothered me that our team was
competing with inferior equipment," he says. "In a sport where
hundredths of a second can make
the difference between 1st place and
12th place, you need the best equipment you can get."

Myron and Mary Jordan

Jordan Scholarship
This September, senior David
M. Green '88 became the farst

recipient of the Myron A. Jordan Architecture Scholarship.
awarded on the basis of "need,
character, and scholarship!'
The scholarship was made
possible by Jordan and his
wife, Mary Margaret Jordan,
of Ricbfield Springs, N.Y. In
1963 Jordan, a 1928 graduate
of SU and leading architect of
schools and other community
buUdinp, created a Ufeincome fund at SU to support
a scholanbip followlag his
death and tllat of his wife.
After Jordan died in
~,howe+er,

cleclded to Jaunc:b
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Faculty members Jerome Malinowski (left) and Robert Manning headed SU's effort to design a better bobsled.
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